A Comparative Study of Competitiveness of Chinese and 
Mexican Agricultural Products in the U.S. Market    
By using market share statistics and the revealed comparative advantage index, the article conducts a comparative study of competitiveness of Chinese and Mexican agricultural products in the US market. It is proved that the products from Mexico relatively enjoy a greater competitive advantage than those from China. The only exceptions are Chinese aquatic products as well as some animal products. To gain more market share, China needs to concentrate its effort on improving the quality of agricultural products and implementing a brand building strategy. Those products with comparative advantage such as aquatic and vegetable products should be the priority for China to develop.（Kuang Yanxiang, Xiang Hongjin）
