PETROBRAS’ Strategy for Internationalization and Business Development  
The largest company in Brazil, PETROBRAS is viewed as an example of internationalization for Brazilian enterprises. It was founded in 1953 and ceased to be the state legal monopolist in the oil industry in 1997. From 1997 to 2002, it underwent a restructure and focused the attention on expanding business in regional countries. Since 2002 it took a decisive step forward to achieve the strategic goal of internationalization, expecting to be one of the world's top five integrated energy companies by 2020. To meet the target, PETROBRAS needs to assure continuous investment and overcome the challenges from oil price fluctuation and deep-water exploration. In addition, the oil nationalization in regional countries shall be a major challenge for it to meet.（Zhou Zhiwei）
