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In 2005, Telesur was launched as a regional public television channel with the objective of providing Latin America’s information to the world. It aims to be an alternative media allowing Latin Americans to watch themselves with their own eyes and serve as an engine to promote the regional integration. It also represents a remarkable attempt to confront international media oligarchs and build a new information and communication order in the world. As a newly established media organization, Telesur is faced with challenges in maintaining political neutrality, producing high-quality programs and raising fund for operation. 
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